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Zakladné principy pri navrhovani
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UX vs. UI? UX & Ul!

“UX is more than just the result of U,
it’s nucleus of a brand”

-- Shawn Borsky



Ranajky — porozhliadnime sa...
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Rychlo, zdravo

e Kukuricné vlocky




Ranajky — substitucia...
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Ranajky — co ak ... vymenime...

webovy prehliadac
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Dobru chut ... prijemny zazitok ...




Kazdy detail je dolezity...

* Kazdy prvok je dolezity
 aj miska, aj lyzicka, aj mlieko, aj obsah (data)

* Ak je Ul navrhované s rozmyslom a entuziazmom,
potom sa to musi pozitivne prejavit na
pouzivatelskom zazitku




Vizualnha hierarchia

* Organizuje prvky (oblasti zaujmu) do réznych urovni
relativnej dolezitosti (primarne, sekundarne,
podpornég, ...)

» definuje vztahy medzi prvkami

* Nadvazuje a udrziava komunikaciu s pouzivatelom

* Pomdha lahSie porozumiet obsahu, posilnit pribeh
(odkaz, spravu), sprevadzat pribehom

* Definuje tok — pohyb pouzivatela (pomocou vzorov)
* Umoznuje skenovanie obsahu
e Utvara emociu (dojem)




Vizualna hierachia
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http://www.theworldsworstwebsiteever.com/

Vizualnha hierachia

* Vizualne principy zaistuji emocionalnu
konzistenciu medzi tym, ako prvky funguju a ako
vyzeraju

 Sudrznost (unity) — napr. skupina prvkov zarovnanych podla spolo¢nej osi
e Suhra (harmony) - napr. farebné zladenie pribuznych prvkov

* Rovnhovaha (balance) — symetria (konzistencia, elegancia), asymetria
(dynamika)

* Dominancia (dominance) — hierarchia dolezitosti prvkov

Kabir Malkani: General Design Principles 10



http://www.vanseodesign.com/web-design/design-unity/
http://www.vanseodesign.com/web-design/web-design-balance/
http://www.vanseodesign.com/web-design/dominance/
http://www.slideshare.net/kmalkani/design-principles-15282296
http://www.slideshare.net/kmalkani/design-principles-15282296
http://www.slideshare.net/kmalkani/design-principles-15282296
http://www.slideshare.net/kmalkani/design-principles-15282296

Vizualna hierachia
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Vizualna hierachia
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Vizualnha hierachia

* Vizualne principy zaistuji emocionalnu
konzistenciu medzi tym, ako prvky funguju a ako

vyze raju
 Sudrznost (unity) — napr. skupina prvkov zarovnanych podla spolo¢nej osi
e Suhra (harmony) - napr. farebné zladenie pribuznych prvkov

* Rovnhovaha (balance) — symetria (konzistencia, elegancia), asymetria
(dynamika)

* Dominancia (dominance) — hierarchia dolezitosti prvkov

* Ako vyjadrit vyznam prvku (prvkov)?

* Ako vymedzit dolezitost prvku?

Kabir Malkani: General Design Principles 10
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Vizualna hierachia

/

Ako ,vyjadrit” vyznam (prvku)?

* Opakovanie —_— —
(konzistencia) - _.
 Kompozicia —

e Zoskupenie
(spriaznenie)




Ako vyjadrit vyznam?

Kontrast

* Stanovuje relativnu dolezitost prvkov

* Vyrazny posun vo velkosti textu alebo farbe nam
dava najavo, ze je nieco inak

* Vela kontrastu moze narusit suhru a sudrznost

* V\yznamna zmena, o
farebny prechod,
protiklad

* Farba
* Tvar

* Velkost
* Pismo
e Textura

Connecting And Separating Elements Through Contrast And Similarity

12



http://www.arvorecer.com.br/
http://www.smashingmagazine.com/2014/09/22/design-principles-connecting-and-separating-elements-through-contrast-and-similarity/#comments

Ako vyjadrit vyznam?
Opakovanie (konzistencia

* Opakovanie stylov urCuje relativny vyznam prvkov

* Prvky vyzerajuce podobne su vnimané ako
podobné

* Pozor na prekvapenia — vizualnu/konceptudlnu
nekonzistenciu
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Virgin is a leading branded venture capital organisation and is one of the world's most @ 7

recognised and respected brands. Conceived in 1970 by Sir Richard Branson, the Virgin Group

has gone on to grow very successful businesses in sectors ranging from mobile telephony to -
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transportation, travel, financial services, media, music and fitness picmghir LS ol P prriog

Virgin has created more than 300 branded companies worldwide, employing approximately
50,000 people, in 30 countries. Global branded revenues in 2009 exceeded £11.5 billion
(approx. US$18 billion).

We believe in making a difference. Virgin stands for value for money, quality, innovation, fun and a
sense of competitive challenge. We deliver a quality service by empowering our employees and
we facilitate and monitor customer feedback to continually improve the customer's experience
through innovation

13



http://www.greenchameleondesign.com/#portfolio

Ako vyjadrit vyznam?
Opakovanie (konzistencia) ®
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Bred Frost: Interface Inventory Technique



http://bradfrost.com/blog/post/interface-inventory/

Ako vyjadrit vyznam?

Kompozicia

* Umiestnenie a usporiadanie prvkov (hierarchia)
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http://www.magazinedesigning.com/pull-quotes/
http://themeforest.net/item/stuff-template/full_screen_preview/127580

Ako vyjadrit vyznam?

Kompozicia — smer prvkov

* Dominantny smer usporiadania/umiestnenia
prvkov mo6ze mat silny vplyv na celkovu
,atmosféru” navrhu

* Prvky umiestnovat podla toho, ¢o chcem vyjadrit

* Vertikalny smer — usporiadanost, systematickost
* Horizontalny smer — rovnovaha, stabilita
* Diagondlny smer — aktivita, pohyb, ¢innost

Visual Direction in Web Design

16



http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545

Ako vyjadrit vyznam?
Vertikalny smer - systematickost

our $o6d

- MERY

Today's Specials

Visual Direction in Web Design



http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545

Ako vyjadrit vyznam?

Diagonalny smer - aktivita, pohyb

Visual Direction in Web Design



http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545

Ako vyjadrit vyznam?

Diagonalny smer - aktivita, pohyb

Visual Direction in Web Design
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http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545
http://webdesign.tutsplus.com/articles/visual-direction-in-web-design--webdesign-2545

Ako vyjadrit vyznam?
/oskupenie (spriaznenie prvkov)

e Spajanie suvisiacich prvkov dohromady
* \/lytvaranie sub-hierarchie

Services

Nulla neque habitant n D

'thigation

Nullam laorest " o !

| TS tincidunt «

Products

Juisque sit amet est et Quisque sit amet est ot

Proximity To Know What Belongs With What . .


http://www.vanseodesign.com/web-design/design-basics-proximity-to-know-what-belongs-with-what/

Ako vyjadrit vyznam? — Zoskupenie (spriaznenie)

\lytvorenie hierarchie (navigacie)

 Card sorting (open/closed) — lacné, rychle, uzito¢né

e Otvorené triedenie - - -
sy , , Home Features Benefits
e UcCastnik zoskupi

prvky
* Pomenuje skupiny

Improved
visuals

Wireframing

Prototyping Eonte
r

Iterations

e Zatvorené triedenie
 Ucastnik zatriedi P

esigners HTML
prvky do vopred | fesener | FUX Proyping|
Documents

vytvorenych skupin

Mockups

Card Sorting . .


https://www.interaction-design.org/encyclopedia/card_sorting.html#heading_Tree_Sorting_page_107177
https://www.uxtweak.com/card-sort-tool

Ako vyjadrit vyznam? — Zoskupenie (spriaznenie)

Card sorting - rady

* Nemixuj nadradené/podradené kategorie

* Poskytni aj prazdne karticky a pero

e spatna vazba po formalnom testovani — napr. dalsie
kategodrie (najma pri zatvorenom triedeni)

* Akceptuj, ze niektori ucastnici nezakategorizuju
vsetko
e preco? prazdne karticky + pero

* Daj ucastnikom obmedzeny cas
e (20 min., 30 prvkov), (30 min., 50 prvkov), (60 min., 100)

* Nezasahuj, postav sa bokom

Time to Sort 21



https://www.interaction-design.org/encyclopedia/card_sorting.html#heading_Time_to_sort_page_107177

Ako vyjadrit vyznam? — Zoskupenie (spriaznenie)

Testovanie navigacie

 Tree sorting — test hierarchie obsahu (navigacie)

Top Top Top

Root Vegetables Fruit Eruit
Herbs Soft Fruit Soft Fruit
Salad Vegetables Hard Fruit Raspberries
Eruit Strawberries
Bulbs Blackberries
Leaf Vegetables

Step 1 Step 2 Step 3

* Tree testing



http://www.webcredible.com/blog-reports/web-usability/tree-testing.shtml
http://www.webcredible.com/blog-reports/web-usability/tree-testing.shtml
https://www.uxtweak.com/tree-testing-tool

Vizualna hierachia

Ako vymedzit dolezitost (prvku)?

* Velkost
* Farba
* (Biely) priestor

“Colors and size manage attention, while spacing
helps manage visual relationships”

--Alex Bigman

Alex Bigman: 6 principles of visual hierarchy for designers

23



http://99designs.com/designer-blog/2014/06/09/6-principles-of-visual-hierarchy/
http://99designs.com/designer-blog/2014/06/09/6-principles-of-visual-hierarchy/
http://99designs.com/designer-blog/2014/06/09/6-principles-of-visual-hierarchy/

Ako vymedzit dolezitost?
Velkost

* Najvykonnejsi ,,nastroj“ na stanovenie hierarchie
» Cim vacsi objekt, tym si ,pyta” vaésiu pozornost
* Posilnenie odkazu dérazom na klucové prvky

* Dokdze ovplyvnit
tradicny sposob
Citania

* Dokaze voviest
poriadok do chaosu

Typographic Design Patterns and Best Practices o .


http://getactive.sj-stmk.org/
http://www.smashingmagazine.com/2009/08/20/typographic-design-survey-best-practices-from-the-best-blogs/

Ako vymedzit dolezitost?

Farba

* Silny ,nastroj“ na vyjadrenie ¢rt a emaocii

e Zoskupovanie informacii (prvkov) v ramci hierarchie

* Pomaha vzbudzovat pozornost

L oo

om

STOP
PEACE

STOP
PEACE

WAR
NOW

WAR
NOW

How to Use the Psychology of Color to Increase Website Conversions

How do colors affect purchases?

25



https://blog.kissmetrics.com/psychology-of-color-and-conversions/
https://blog.kissmetrics.com/psychology-of-color-and-conversions/
https://blog.kissmetrics.com/color-psychology/
https://blog.kissmetrics.com/color-psychology/

Ako vymedzit dolezitost?

Priestor (white-space)

* Prispieva k lepSiemu porozumeniu a Citatelnosti

obsahu (textu)

* Objasnuje vztahy medzi prvkami

* Vzbudzuje/pritahuje pozornost

Medium . eces top stomies
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view.

10 Useful Usability Findings and Guidelines



http://www.smashingmagazine.com/2009/09/24/10-useful-usability-findings-and-guidelines/

Vizualna hierarchia

Vzory

* Predpovedanie/nanutenie postupnosti, ako sa
bude/ma pouzivatel pozerat, moze byt velkou
vyhodou

“Attaining a better grasp of how different layouts can
change user behavior is one of the central principles
of creating an effective user experience.”

-- Brandon Jones

Web Desigh Theory 27



http://webdesign.tutsplus.com/series/web-design-theory--webdesign-2002

Vzory — kompozicia stranky

Vzor F

* Pouzivatelia skenuju stranky v tvare pismena F

* Najma stranky obsahujuce vela textu
(blogy, spravodajstvo)

me F Layout LINK  LINK LINK LINK LINK  SIGN UP

This is a headline or mission statement for the website.

I Use Catchy Words
Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Pellentesque justo erat, consequat in venenatis
sit amet, convallis et mauris.

Headlines Should Be Sexy!
Lorem ipsum dolor sit amet, consectetur adipiscing
4 elit. Pellentesque justo erat, consequat in venenatis
sit amet. convallis et mauris.

reebies

Understanding the F-Layout in Web Design



http://webdesign.tutsplus.com/articles/understanding-the-f-layout-in-web-design--webdesign-687
http://webdesign.tutsplus.com/articles/understanding-the-f-layout-in-web-design--webdesign-687
http://webdesign.tutsplus.com/articles/understanding-the-f-layout-in-web-design--webdesign-687

Vzory — kompozicia stranky

Vzor /

* Funguje, pretoze je postaveny na zakladnych
principoch efektivheho dizajnu
(ma logicku hierarchiu):

1. Oznaékovarﬂe ]ogc > TNK UNK UNK  LINK
(identita. logo)

2. Naznacenie pribehu
,hero” obrazok

3. Zgne.cha,nie ogl,kazu:
(Co si ma pouzivatel
odniest), ,,copy”

4. szva na akciu somsmromn‘on. - somtllnrown.o‘uﬂ

e

Understanding the Z-Layout in Web Design



http://webdesign.tutsplus.com/articles/understanding-the-z-layout-in-web-design--webdesign-28
http://webdesign.tutsplus.com/articles/understanding-the-z-layout-in-web-design--webdesign-28
http://webdesign.tutsplus.com/articles/understanding-the-z-layout-in-web-design--webdesign-28

Vzory — kompozicia stranky

Sliepka alebo vajce?

* Je F/Z vzor ,iba dosledkom®, a teda Standardny
sposob akym pouzivatelia skenuju stranky?

* Alebo sa pouzivatelia naucili skenovat stranky
podla F/Z vzoru, pretoze su tak navrhnuté?

> F-vyskum

N

—
30




Vizualna hierarchia

Test VH - rozostrenie

* Technika rozostrenia grafického navrhu
e Bananovy test — 5 sekund!

Lee Munroe: Checking Your Site For Visual Hierarchy



http://www.leemunroe.com/visual-hierarchy/
http://www.leemunroe.com/visual-hierarchy/
http://www.leemunroe.com/visual-hierarchy/
http://www.leemunroe.com/visual-hierarchy/

Vizualna hierarchia

Test VH - cvicenie

1. Vytvor zoznam desiatich (10) prvkov, oblasti

zaujmu, ktoré budu pouzivatelia pravdepodobne
hladat.

2. Prirad prvkom jednotlivo vahu od 1 do 10 podla
ich dolezitosti vzhladom na priemerného
pouzivatela (navstevnika).

3. Prirad tym istym prvkom jednotlivo vahu od 1 do
10 podla ich dolezitosti vzhladom na aktualnu
vizualnu hierarchiu navrhu stranky.

4. Porovnaj obidve usporiadania, prehodnot VH.

32




Vzory - kompozicia stranky

Repozitare (kniznice) vzorov

[ ]
Ul Patterns User Interface Design Patterns

Getting input Navigation

o 40+ H EI pfu | Resou rces Getting the user to input The user needs to locate

datais a task that should be specific features and content

O N U Se I I nte rfa Ce D e S i g N tailored to the context of use.  and neelc-ishn:;igation to
accomplish this.
Patterns

Dealing with Social

data Allow the user to associate,
Data can be searched, communicate, and interact
formatted, overviewed, and with other people online.

browsed in a variety of ways.

Miscellaneous

Patterns that haven't found
their main category yet.


http://ui-patterns.com/
http://ui-patterns.com/
http://www.smashingmagazine.com/2009/06/15/40-helpful-resources-on-user-interface-design-patterns/
http://www.smashingmagazine.com/2009/06/15/40-helpful-resources-on-user-interface-design-patterns/
http://www.smashingmagazine.com/2009/06/15/40-helpful-resources-on-user-interface-design-patterns/
http://www.smashingmagazine.com/2009/06/15/40-helpful-resources-on-user-interface-design-patterns/

Vzory - kompozicia stranky

Vyber

* Priklad:

spravneho vzoru

navigacné zalozky (navigation tabs)

Problem summary
The user needs to navigate among sections of a website and while having clear indication of what section
the user is currently looking at.

Example
INTERNATIONAL GIFY CERTIFICATES SILL YOUR STUFF DEALS OF THE WIEK HARRY POTTER | DISNEY
Search  Amazon.co.uk E @
Usage
e Use when there are more than 2 sections

Melissa Joy Kong: Building a Website? Make Sure You Choose Design Patterns

Use when there less than 8-10 sections depending on the length of each section name.

Use when section names are relatively short

Use when you want the navigation to fill the entire width of a page

Use when you want to provide a list of the highest available sections/subsections of the website

Do not use when wanting to show content-specific data. For instance for showing latest articles
Do not use when there is no need to single-out the currently selected option

Do not use when the list of sections or categories call for a “more..." link. Then consider another
navigation pattern.

and Build Wireframes First.



http://technori.com/2013/02/3346-building-a-website-make-sure-you-choose-design-patterns-and-build-wireframes-first/
http://technori.com/2013/02/3346-building-a-website-make-sure-you-choose-design-patterns-and-build-wireframes-first/
http://technori.com/2013/02/3346-building-a-website-make-sure-you-choose-design-patterns-and-build-wireframes-first/
http://technori.com/2013/02/3346-building-a-website-make-sure-you-choose-design-patterns-and-build-wireframes-first/

Farby

» The skill of using colors is no less than an artform.”
--Jerry Cao

e Kontrast farieb:
 Komplementarnost (naprotivok)
e Svetlost/tmavost
* Energickost — oheni vs. voda

* Harmonia farieb
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How to create the right emotions with color in web design



http://thenextweb.com/dd/2015/04/07/how-to-create-the-right-emotions-with-color-in-web-design/

Farby- kontrast

Naprotivok

e Kazda farba ma svoj naprotivok, su vzajomne
vV hajvacsom moznom kontraste



https://www.flickr.com/photos/unleashingmephotography/2316833560/

Farby - kontrast

Svetlost/tmavost — hibka

* Potrebujeme/chceme vyvolat dojem hibky
(tlacCidla, prepinace, posuvniky, ....)

e Stmavnutim stlaceného tlacidla je efekt stlacenie
realistickejsi (napodobnenie tienovania v 3D svete)

Button l Button I

Button Button
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Using Light, Color and Contrast Effectively in Ul Design



http://usabilitypost.com/2008/08/14/using-light-color-and-contrast-effectively-in-ui-design/
http://usabilitypost.com/2008/08/14/using-light-color-and-contrast-effectively-in-ui-design/
http://usabilitypost.com/2008/08/14/using-light-color-and-contrast-effectively-in-ui-design/

Farby - kontrast

Svetlost/tmavost — doraz

» ZvySeny kontrast prvkov lahko vzbudzuje pozornost
pouzivatela

e Znizte kontrast u menej dolezitych prvkov
(oblasti zaujmu)

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetuer adipiscing elit. consectetuer adipiscing elit.
Mullam non tortor blandit Mullam non tortor blandit
nisi condimentum ornare. nisi condimentum ornare.
Integer nec leo commodo Integer nec leo commodo
risus blandit ullamcornper. risus blandit ullamcorper.
Button Button
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Using Light, Color and Contrast Effectively in Ul Design



http://usabilitypost.com/2008/08/14/using-light-color-and-contrast-effectively-in-ui-design/
http://usabilitypost.com/2008/08/14/using-light-color-and-contrast-effectively-in-ui-design/
http://usabilitypost.com/2008/08/14/using-light-color-and-contrast-effectively-in-ui-design/

Farby - kontrast

Text

* Najlepsie sa Cita Cierny text na bielom pozadi

In order to make text readable make sure that
you have enough contrast between the text and

the background.

In order to make text readable make sure that
you have enough contrast between the text and
the background.
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Farby
Energickost

* Teplé farby

e Cervena, oranzova, zlta

* maju tendenciu byt povzbudzujuce, posilfiujice
e Studené farby

e zelena, modra, fialova
* pOsobia upokojujuco, relaxacne az pasivne




Farby — energickost

/razka farieb

* Teplé farby maju tendenciu dominovat nad
studenymi farbami




Farby - energickost

/razka farieb - prik

ad

* DOraz mozete zvysit ,,zasadenim” teplych farieb do
studenych farieb

A CHILD IS KILLED

from a tipping TV?
Learn more below...

et o Morybook showt TV mafety and ses
TV %5 o Cans retand

READ OUR STORY THE MAP SIMPLE SOLUTIONS



http://www.tvsafety.org/

David McCandless E AwaysWithHonor.com A/ w10/ 4 Apr 09 #/ InformationisBaautiul.net source: Pantone, ColorMatters & web sources
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Colours in Culture



http://www.informationisbeautiful.net/visualizations/colours-in-cultures/

Farby
Suhra farieb

« Susediace farby, doplifaju sa

e Zvysuju pocit konzistencie,
napr. fialova ma modru a ruzovu



https://www.flickr.com/photos/unleashingmephotography/2316833560/

Farby — palety farieb
Rovnhovaha

* Triadic — 3 farby, paleta zamerana na rovnovahu
* Nizsi doraz na kontrast




Farby — palety farieb
Rovnovaha a kontrast

 Compound — 4 farby, paleta zamerané
na rovnovahu aj na kontrast



http://webcache.googleusercontent.com/search?q=cache:hmxXoW21oEkJ:www.floridaflourish.com/+&cd=1&hl=en&ct=clnk&gl=us

Farby
Farboslepost

* Robme pristupné rozhrania
* 8% (9%) muzov
* 0.5% zien

Protanopia

700 650 600 550 500 450 400

* Protanopia (Cervena) Deuteranopia
* Deuteranopia (zelena, ¢+z) ] B
* Tritanopia (modra) Trkanapi

° |Shihara plate test 700 850 600 550 500 a50 400

Walt Disney Company vs. three blind women from California and Kansas . .



http://www.color-blindness.com/protanopia-red-green-color-blindness/
http://www.color-blindness.com/protanopia-red-green-color-blindness/
http://www.color-blindness.com/deuteranopia-red-green-color-blindness/
http://www.color-blindness.com/deuteranopia-red-green-color-blindness/
http://www.color-blindness.com/tritanopia-blue-yellow-color-blindness/
http://www.color-blindness.com/tritanopia-blue-yellow-color-blindness/
http://www.eyemagazine.com/feature/article/ishihara
http://www.eyemagazine.com/feature/article/ishihara
http://www.mediaaccess.org.au/transcript-update-on-the-disney-access-court-case
http://www.mediaaccess.org.au/transcript-update-on-the-disney-access-court-case
http://www.mediaaccess.org.au/transcript-update-on-the-disney-access-court-case
http://www.mediaaccess.org.au/transcript-update-on-the-disney-access-court-case

Farby
Kontrast — pristupnost

» Zhodnotte kontrast grafického rozhrania v stupnici
Sedej (grayscale)

e Nastroj Color Oracle (free color blindness
simulator)

* Univerzalna paleta farieb

* Hrajte so svetlostou farieb, porovnaijte:

BEl ECSH B
Bl ECE

rovnaka svetlost rozdielna svetlost . .


http://colororacle.org/
http://jfly.iam.u-tokyo.ac.jp/html/manuals/pdf/color_blind.pdf
http://jfly.iam.u-tokyo.ac.jp/html/manuals/pdf/color_blind.pdf
http://jfly.iam.u-tokyo.ac.jp/html/manuals/pdf/color_blind.pdf
http://jfly.iam.u-tokyo.ac.jp/html/manuals/pdf/color_blind.pdf

Farby - Graficky dizajn - Rady

Obchody, filter podla farby...

* Dajte k farbam aj text (label)

* Myslite na hendikepovanych a na nekalibrované
displeje ;)

$24 % KATEGORIA —
present Indianapolis and the Loc ith o navy Indy car on o Red Ameri
Appare! 100% cotton tee. Novy UP logo on the back.
Obuv (47]

Doplnky (1)

uuuuuu

MEN 2K / 200D OUT FARBA
MEN 3K/ SOL0 0T
(1n thin shirt soid 0ut? Are wa missing your sixe? Sign vp below and wo'll ket you knew when #'s badk in .
4

wock.|




Farby - Graficky dizajn - Rady

Infografika - grafy

xev: | I B <ev: [ [ I O O

Deuteranopia




Farby - Graficky dizajn - Rady

Infografika — grafy //2

WWQ

VS.




Farby

Opticke |

Uzie

Fraward H Arelann !

35 Insane Optical lllusions That Will Make You Question Your Sanity . .



http://distractify.com/mark-pygas/mind-blowing-optical-illusions/

Plochy vs. skeuomorphic dizajn

 "skeuo co?“ -> realisticky dizajn
o Styl, ktory sa snazi napodobnit skutocné materialy
(kov, sklo, drevo, textilie, ...)

* Obidve ,aplikacie” pripominaju usporiadanim
svojich prvkov (tlacidla, displej) kalkulacky

* Ktora posobi realistickejsie?

sinh cosh tanh ie

Rad 14 EE n

The Battle Between Flat Design And Skeuomorphism



http://sachagreif.com/flat-pixels/

Plochy dizajn
Minimalizmus

* Kladie déraz na samotny obsah
* Je jednoduchy, Cisty, pekny, vkusny = esteticky

“Content is king, it always has been and always will
be. Content is why users visit your site.”

-- Bobby Anderson

Bobby Anderson: Change vour focus and design “Content First” >4 .



http://everydaydesigner.net/design/change-your-focus-and-design-content-first

Plochy dizajn
Svetle farby

* (Znovu) objavenie farieb
* Svetlé, ziariveé (tucné) farby

TURQUOISE EMERALD PETER RIVER AMETHYST
Block...

GREEN SEA NEPHRITIS BELIZE HOLE WISTERIA

CARROT ALIZARIN

ORANGE PUMPKIN POMEGRANATE

Flat colors

WET ASPHALT

MIDNIGHT BLUE

CONCRETE

ASBESTOS



http://flatuicolors.com/
http://flatuicolors.com/

Plochy dizajn
Jednoducha typografia

* Nie je to iba o Helvetice ©
e Jednoduché, Cisté pisma, dobre Citatelné
s ,jednotnou” Sirkou tahu (stroke width)

 Lato (Google Fonts)

Grumpy wizards make
toxic brew for the evil
Queen and Jack.

e Aller
* Museo Slab

* Sans Serif Fonts: Most Popular Typefaces, Best for Webfonts
 Flat Design and Fonts

56



http://designmodo.com/sans-serif-webfonts/
http://designmodo.com/sans-serif-webfonts/
http://designmodo.com/sans-serif-webfonts/
http://designmodo.com/flat-design-fonts/
http://designmodo.com/flat-design-fonts/
http://designmodo.com/flat-design-fonts/

Plochy dizajn
Neviditelné tlacid

a (ghost)

* Tlacidla, ktoré Casto nevyzeraju ako tlacidla

* SU ,,prazdne” — transparentné, ohranicené velmi
tenkym obrysom

* Obsahuju jednoduchy text, Casto Cierny, alebo biely

. Slj Vaégle akO AUDREY (/A\) AZOURA
bezneée tlacidla

* Maju ,prominentné” L'ARCHITECTURE
miesta’ OsamOtene’ | EST UNE TOURNU»RE D'ESPRIT

alebo v malej
skupinke tlacidiel

e ,hero” obrazky

Design Trend: Ghost Buttons in Website Design



http://designmodo.com/ghost-buttons/
http://designmodo.com/ghost-buttons/
http://designmodo.com/ghost-buttons/
http://designmodo.com/ghost-buttons/
http://designmodo.com/ghost-buttons/
http://designmodo.com/ghost-buttons/
http://www.audreyazoura.fr/

Plochy dizajn
Neviditelné tlacid

a (ghost) //2

+ Cisty dizajn, vyzeraju dobre — pasuju ,viade”
- Pouzivatelia ich mo6zu mat problém identifikovat

Dbajte, aby tlacidla:

* boli dostatocne
velké

e celé klikatelné
(nie iba text - label)

Make the Most of Your Designh with a Hero Header



http://designmodo.com/hero-headers/

Plochy dizajn
DIheé tiene

e ,Tahaju“ sa pod 45° uhlom k pravému spodnému
rohu

e Pridavaju hibku a zvy$uju déraz, stale zostavaju
,ploché”
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Design Trend: Long Shadows



http://designmodo.com/long-shadows-design/

Plochy dizajn
lkonografia

* Minimalisticky dizajn si vyzaduje o to vacsie
sustredenie pozornosti na detaily info grafiky

e Zdokonalovanie detailov ikon
* jednoduché, ale jasné — zrozumitelné
* jednoznacné pri , kazdej“ velkosti

) Sta-h

391 Icons. 36 Categories.

° Infinite Uses.
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Free Icon Font



http://icon-works.com/
http://icon-works.com/
http://icon-works.com/
http://stashflaticons.com/
http://stashflaticons.com/

Dookola omielané / diskutované...




Hypertextove odkazy

* Nenechajte pouzivatelov hladat, co je odkaz /
tlacCidlo

* dotyk (tablet) nema , hover” efekt

e Podciarkujte hypertextové odkazy (modra farba?)
» dokdze rozlisit odkazy farboslepy pouzivatel?

» Faculty of Informatics and Information Technologies STU

VS.
» Faculty of Informatics and Information Technologies STU

* Pouzite inu farbu na uz kliknuté odkazy

* The Definitive Guide To Styling Web Links
e Change the Color of Visited Links
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http://www.smashingmagazine.com/2010/02/13/the-definitive-guide-to-styling-web-links/
http://www.smashingmagazine.com/2010/02/13/the-definitive-guide-to-styling-web-links/
http://www.nngroup.com/articles/change-the-color-of-visited-links/
http://www.nngroup.com/articles/change-the-color-of-visited-links/

/

dlre

Formu

box:
v
buttons:
io
dio

c k boxes:
I o
eck box

e Visual Direction in Web Design: Forms
e Don’t Put Hints Inside Text Boxes in Web Forms . ‘.



Visual%20Direction%20in%20Web%20Design:%20Forms
Visual%20Direction%20in%20Web%20Design:%20Forms
Visual%20Direction%20in%20Web%20Design:%20Forms
Visual%20Direction%20in%20Web%20Design:%20Forms
http://www.uxmatters.com/mt/archives/2010/03/dont-put-hints-inside-text-boxes-in-web-forms.php
http://www.uxmatters.com/mt/archives/2010/03/dont-put-hints-inside-text-boxes-in-web-forms.php

Formulare — ,Mad libs”

BEFORE AFTER

Contact This Dealer [ I'm Interested
Infiniti of Co. t Creek
ke To: Lehmer's Buick Pontiac GMC
1-866-607-2809
»See All Dealer Inventory ... More Info
From: | my emall address
First Name:
Your message:
Last Name:
Hello, my name is first name last name | and

Street Address:
I'm writing you teday to learn more about the 2009

el CHEVROLET SILVERADO 1500 LT listed for
Emall; $20,995. I live at my street address (optional) | in
Fhione: the ZIP area and I would like to hear back
0 m from you soon and learn more about this vehicle.
Please call me back on my phone number at your
earliest convenience.
personalize this message
EY&S. I'm interested in receiving news and special Thank you.

offers from Kelley Blue Book.
m Yes, I'm interested in receiving news and special
offers from Kelley Blue Book.

» Privacy Policy SEND THIS MESSAGE

* Privacy Policy

= Get your CARFAX report for this GMC

» Calculate your monthly payment
» View the free CARFAX Report
» Calculate your monthly payment
» Get a free insurance quote for this GMC » Get your credit score now
» Get a free Progressive insurance quote

*» Get your credit score now

 “Mad Libs” Style Form Increased Conversion by 25-40%
* Don’t Put Labels Inside Text Boxes (Unless You’re Luke W) . .



http://www.lukew.com/ff/entry.asp?1007
http://www.lukew.com/ff/entry.asp?1007
http://www.lukew.com/ff/entry.asp?1007
http://www.lukew.com/ff/entry.asp?1007
http://www.uxmatters.com/mt/archives/2013/02/dont-put-labels-inside-text-boxes-unless-youre-luke-w.php
http://www.uxmatters.com/mt/archives/2013/02/dont-put-labels-inside-text-boxes-unless-youre-luke-w.php

Formu

Phooe: © uome 3
NO 3paCes O anhes

Date of Bt oot 3 Day :-] Yo 30
Gonder:  Choose 3 gender E]O

Security Question: | Choose 3 securty queston

~lo

are — priestor, zoskupenie

Personal Information

First Name:

Last Name:

Date of Bt poomn 3 Day ?J Yoar 30
Geader:  Cnoose 3 gencer -'}0

Password:

Asdress:
Caty.
State:  Cnocse a state v
Zip Code
Phose: © we [5]

NO spaces o dashes

 An Extensive Guide To Web Form Usability

* Embracing space in interaction design



http://www.smashingmagazine.com/2011/11/08/extensive-guide-web-form-usability/
http://www.smashingmagazine.com/2011/11/08/extensive-guide-web-form-usability/
http://99designs.com/designer-blog/2015/02/23/embracing-space-interaction-design/
http://99designs.com/designer-blog/2015/02/23/embracing-space-interaction-design/

Formulare — pozor na farby

* Farboslepy pouzivatel - povinné polia,
nezabudajme na to!

REQUIRED FIELDS INDICATED IN RED REQUIRED FIELDS INDICATED IN RED
WEBSITE: WEBSITE:
PHONE: PHONE:

E-MAIL: E-MAIL:
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